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Abstract
Society struggles to have difficult conversations. Polite silence is often preferred to
dredging up uncomfortable topics. This silence is deafening as the majority of Americans do not
consider topics such as The American Sex Trafficking Crisis. In a post-pandemic world, how do
we initiate difficult conversations in both digital forums and public domains?
The Artemis Project seeks to visually explore this gap in conversation, undergoing an
optical investigation of utilizing design and illustrative practices as tools for mass
communication. This project conceptualizes the development and application of imagery to
introduce a conversation, facilitating understanding and empathy. In short, The Artemis Project
endeavors to assign a recognizable brand and aesthetic to a difficult conversation, developing a
metaphor to provide language for consumers to equate to the conversation.
Keywords
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It is a common misconception to believe that Human Trafficking, more specifically Sex
Trafficking, does not occur on Americal Soil. This notion of social purity, however, is
unequivocally false, as the United States ranks as one of the top offenders by population,
globally.1(Polaris 2015) The misconception of American innocence is driven largely by the naive
approach society takes in regards to the crisis. It is general conditioning in American society that
imposes the desire for polite silence - difficult topics are not communicated in a way that allows
for discussion, understanding, education, and empathy. Rather - the epidemics are ignored in
favor of softer conversations and pop-culture rhetoric.
The past decade has seen a cultural shift from text and speech-related communication
to that consisting of visual elements. As Dr. Burmark, author of Visual Literacy states, “ Words
are processed by our short-term memory where we can only retain about seven bits of
information (plus or minus 2) […]. Images, on the other hand, go directly into long-term
memory where they are indelibly etched.” 2 (Burmark 2002) Nearly 3.2 billion images are traded
on social media platforms daily, enforcing the belief that the most important communication
campaigns are now reliant on a strong visual aesthetic. With the further division of in-person
communication colliding to a halt during the Covid-19 Pandemic, utilization of visual image
became increasingly important as social and political commentary.3 (Li and Xie 2019)
The Artemis Project seeks to visually explore this gap in conversation, undergoing an
optical investigation on utilizing design and illustrative practices as tools for mass
communication. This project conceptualizes the development and utilization of imagery to
introduce the conversation, deliver a message, and start a public interest. In short, The Artemis
Project endeavors to assign a recognizable brand and aesthetic to a difficult conversation,
developing a metaphor to provide language for consumers to equate to the conversation.
The Artemis Project explores three main pillars of visual aesthetics to produce the
finished brand. The first is “Emerging From Shadows”. This element was inspired by the naivety
of the American Society, in general. Annually, thousands of women and children are bought and
sold on U.S Soil.4 (Human Trafficking Hotline 2021) From online ads to pornographic videos and
illicit Massage businesses, Sex Trafficking all but happens in the public eye. It is often hidden,
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obscured by lies, and deception - and mainly, by the simple oblivion of the viewer.5 (Polaris
2015)
“Emerging from Shadows” examines the concept of what happens when the viewer
stares into the dark just long enough. Figures appear from the deep background as if lit by a
small light. The high-key imagery shows just who might come from the shadows, if only the
viewer peers into the abyss, and finally becomes the light.
“Emerging from Shadows” was the first pillar of design established, and aided the
development of each consecutive visual element of The Artemis Project. The high contrast and
dark tones, the allusion of light and shadow, became key aspects in the identity design,
illustrations themselves, and the web presence.
The next established visual element also takes cues from the idea of crime in a public
space, and the public’s conditioned obliviation. This concept of visual exploration, “Street Art”
was derived from the notion of vandalism, or graffiti art. Millions of individuals walk by
graffiti-lined buildings in New York City’s public forum. Of those million, there are few left who
notices the markings adorning the walls, and even fewer who stop to read the specific tags. In a
way, this is directly mirrored with the American Sex Trafficking Crisis. In a society where
concerning behavior is often normalized, and social interaction has migrated to digital platforms
by in large, what else do we miss in our public spaces? When our attention is no longer spent
on our neighbor on the subway, rather the palm of our hands, what do we see and ignore,
disregarded as “normal” with a mere glance?
While the inspiration was taken from life, the style of “Street Art” pays homage to the
original street commentator, Banksy. Their specific style of political and social commentary, how
they approach creating an interesting aesthetic piece, and the general tone of Avante-guard
messaging, plays the role of influencer for The Artemis Project.
The final visual exploration for The Artemis Project introduces the concept of “Body
Code”. Sex Trafficking is the ultimate objectification, The removal of human rights to impose
a perceived price tag onto a human body. In our consumer-based society, the largest
symbol of purchasable goods is the bar code. This concept combines the two most basic
aspects of Sex Trafficking - the human figure, and its dehumanized purpose as consumer
goods.
The Identity of the Artemis Project, both the iconography and moniker, is inspired by a

well-known Greek goddess. Popular for her ancient role as a protector of women and
children, her strength and conviction have been proudly displayed for centuries. It
seemed fitting to repurpose her iconic reputation to represent the project which aims to
protect each woman and child from the horrid abuse of sex trafficking, through
education, design, And public outreach.
In conclusion, The Artemis Project strives to explore mass communication with
visual means, capitalizing on design and illustrative tools. These images will be paired
with messages and applied to various situations, both digital and physical, to inspire
conversation and bring the American Sex Trafficking Crisis to the forefront of social
commentary.
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Thesis Research
Authorities in North America struggle yearly to minimize the devastation of the
Sex Trafficking Crisis. A Two BILLION dollar global shadow economy operates around
the illegal sale of pleasure slaves, often those who are extremely young or at a social
disadvantage. It is estimated that there are 4.5 million victims of sex trafficking currently
exploited globally. In 2018, there were 28,000+ confirmed individuals who were sex
trafficked in the United States, 80% of which were under the age of 15.1(National
Human Trafficking Hotline. 2018) It is estimated that this number may be as large as
50,000 individuals as we struggle to account for the illegal immigrants, “runaway”
children, children sold repeatedly by their parents or family members, Fostered children,
the Amish victims, and other minority groups that go unreported to the authorities. 2
(Polaris.2015) With the growing popularity of sexual exploitation, trafficking, and
abduction of victims in the United States, more awareness and understanding must be
cultivated to offer support for authorities looking to destruct the current system, as well
as to attempt to preserve at-risk individuals.
The only way to inspire social change is to inspire conversation. Americans often
prefer polite silence to dark commentary on the commercialization of the human flesh.
Social cues do not often lend themselves to pursuing an open conversation of the sort.
While verbal conversation does not tend to be overly popular in the Post-Pandemic
world, research shows that visual communication is actually more effective in the long
term.
According to research, there are nearly 3.2 billion images shared over social
media daily.3 (Li and Xie 2019) Not only is visual communication accessible to larger
audiences, but it is actually easier to utilize than traditional conversation. According to
Lynell Burnmark’s book, Visual Literacy, the text is first read and then converted to an
understandable context, meaning that the short-term memory is responsible for holding
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the written word. Humans can only process this information 7 bits of information at a
time, and can often only retain them for a short while.4(Burmark 2002)
Furthermore, eighty percent of individuals retain what they see after a mere 13
milliseconds, as opposed to the twenty percent who retain what they read, and the ten
percent who retain what they hear.5
In a post-pandemic society, it is important to utilize communication behaviors to
inspire a conversation that can function at a distance, either digitally or at a physical
distance. A cure-all solution is not currently possible. With so many moving pieces of
the crisis, no system will ever alleviate the suffering or sale of every single victim. A
higher cultural understanding and a consistent social effort would go a long way to
lessen the crisis, as every life matters. To embolden the efforts of the educational
professionals, a multi-platform educational/marketing system could help save lives. An
online resource would be developed as a base for education, which would consist not
only of its own database of information and resources but also links to the programs and
non-profits which are working endlessly to end sex slavery. The second and most
prominent piece of the initiative would be a comprehensive marketing scheme
composed mainly of merchandise. Wearable marketing has been utilized for
generations, and while other forms of marketing have been rendered less effective with
the introduction of social media, our clothes and other wearable merchandise remain a
public forum for expression. These merchandise pieces would be designed in an
eye-catching illustration style, while the brand itself would connect to the online
education and social media platforms.
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